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Letter from the President
when complete which will add to the benefits of becoming a member.

As the president of the CFIA I’d like to take the
time to say hello during this very busy season.
As you know, this is “go time” for many of us
and as such, you may or may not have a
chance to read this issue the minute it arrives
in the mail. Regardless of when that time comes
I hope your business is doing well and your season is booking up.

Lastly we are working hard to secure discounts with Canadian hotel
chains, gas companies, point of sale merchants and freight companies, to
name a few. By working as a group and promoting our numbers, we will
be able to use leverage to gain discounts for our membership thereby
adding yet another benefit of becoming a member of the CFIA. This time
the benefit will be tangible, where each of you will be reap the rewards
and save thousands of dollars a year across the board. Once again I hope
to have a firm launch date for this program by the next issue.
Please enjoy the remainder of your summer and stay safe.

As I sit and think about our industry as a whole I wonder if others realize
how important fencing is in everyday life to so many people. We are
responsible for security in prisons, along borders and around homes. We
secure crowds of people, pets and children. That being said, part of our
strategic plan as an organization is educating others as to what we do and
why they should hire a member. Education is vital for consumers, architects
and construction company leaders across the country. Education as to why
each of them should hire a fencing professional member company is the
key to our future success. Each of us needs to take the time to educate
others, to promote your membership with the CFIA and use that as a tool
to get a leg up on those companies that don’t.

Yours in fencing,
Jamey Logan , CFIA President
Strictly.fences@sasktel.net
Strictly Fences Ltd. PH: 306-692-4303
Our condolences go to the Leone family
whose Mother recently passed away.

The meat and potatoes, as far as the education aspect for our chainlink
fencing professional members goes, was the re-writing or modernizing of
the Canadian General Standards Specifications. Doing this took months of
hard work and thousands of dollars and is now nearly complete. The fruits
of our labour will be harvested this fall when the new document is
published. By next issue I hope to have a firm date as to when you can all
download your updated version from the Government website.
The next focus for the board is to update the CFIA website to be a more
consumer friendly website that helps direct potential clients to member
companies in good standing by region. The current website, while effective,
lacks the necessary tools to direct potential clients accordingly and can be
confusing to navigate. Our goal is to promote the new site to consumers

Many members of the Leone family are involved
with the CFIA.
Giuseppina Leone passed away peacefully at the
Sunrise Retirement Residence in Mississauga on
Saturday, May 19, 2018 at the age of 93 years.

Beloved wife of the late Giuseppe.
Loving mother of Rosa (Alex Iannone), Nick (Mira),
Pompeo (Anna), Leo (Anna), and Tony (Rita).
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Publisher’s Note
IN THIS ISSUE

Fences have been much in the news recently,
between Donald Trump’s proposed fence between
Mexico and the US and more recently a proposal by
the leader of the Parti Quebecois to build a fence to
stop illegal entry of asylum seekers from the US into
Quebec: a situation that can also be related to Trump.
As much as you probably would like a contract this big, I am
sure most of you would rather that these problems did not exist, as the cost in
human suffering is very high.
All that aside, fence season is upon us and all your fence businesses are going
full speed ahead. I hope you can take the time to read this latest issue of Fence
Focus and send us your comments and ideas for future issues.
We would love to hear from you and the involvement of more people will make
this a more relevant and interesting magazine. Send us stories of your most
challenging projects, your funniest incidents etcetera.
It’s simple: email me at mfodrek@sympatico.ca
Maureen Fodrek, Publisher

A Brief History of the
Canadian Fence Industry Association

Written by Catherine Hofstetter of McGowan Fence.

The Canadian Fence Industry Association was formed in March of 1968
when 6 companies in Ontario got together to discuss creating
opportunities to work together for the betterment of the fence industry
by sharing knowledge and facilitating educational and networking
opportunities with others in the industry. Those 6 Charter Member
companies were Metro Fence & Fittings, McGowan Fence & Supply,
Capital Fence & Wire Ltd., Dominion Fence, Lundy Fence and Simpson
Fence.

In 1969-70 Mr. Doug Hester of Dominion Fence was elected to and
served as President of the (then) International Fence Industry
Association (IFIA) and the CFIA became a chapter of the IFIA. By 1972,
the membership in the CFIA had grown to the point where an Ontario
Chapter of the CFIA was formed, followed soon by the Quebec Chapter,
the Western Chapter and finally in 1988, the Atlantic Chapter.
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all else. The Ontario installing members were
finally united which meant an end to reporting
payroll under 2 rate categories and a significant
savings in premiums. In 2006, the Board of
While working hard to grow the CFIA, Canadians still played a big part
Directors developed a strategic plan for the
in the growth and success of the IFIA / AFA. There have always been
association, and in 2016 it was updated with
Canadian members serving on both the Board of Governors (each of the the same facilitator leading the discussions. As
4 Chapters had a seat as well as the CFIA National) and the Board of
a result of the strategic plan in 2006, Past
Directors, including 5 who have served as President and 3 who have
President Mr. Mart Prost spearheaded the
served as Chair of the Board of Governors. There have also been
creation of the CFIA’s own magazine “Fence
numerous Canadian committee chairs and committee members, and
Focus” which today is distributed to 1,200
substantial participation in Fencetech. We are proud to have 6
companies across Canada and the United
Canadians who have been inducted into the AFA Hall of Fame and many States. We are currently in the process of
more who have been the recipient of AFA awards and honours.
rebuilding the CFIA and revitalizing the regions
of the country, formally known as Chapters of
In Canada, the Board of Directors of the CFIA have worked hard on
CFIA. We have new, young people involved
behalf of the members and have achieved some significant goals over
who have great ideas, lots of energy and a
the years on behalf of CFIA. In 1980 – 81, then President, Mr. Reg
Hillary successfully lobbied the Federal Government to lower the rate of passion for the industry and association which
federal sales tax on manufactured goods in the fence industry from 12% will carry us forward for many years to come.
to 9% which resulted in a significant savings for our manufacturing
Tech Corner
members. In 1989 the Board lobbied the membership committee of the
Many people are wearing smart watches these
Canadian General Standards Board to include the CFIA and its Chapters
days and since our Health Matters column will
as members on the Committee for Wire Fencing which resulted in a new
speak about the importance of exercise in this
standard finally being produced in 1994. In the last few years CFIA, led
issue, this can be a good tool. It can track the
by President Mr. Martin McCooey led an overhaul of the standard which
number of steps and the calories burned in a day,
will be produced and distributed in the coming weeks. In 1997
and also remind us to wake up, choose the type of
Catherine Hofstetter, a Past President of CFIA and CFIA Liaison to the
exercise for the day and nudge us that we have
Council of Ontario Contracting Association (COCA) worked together
been sitting too long and therefore we need to
with COCA on the new revenue strategy for the (then) Workers
move.
It can remind us to drink water, which many
Compensation Board of Ontario and lobbied for one rate group for the
of us forget to do, and generally keep us aware of
fence installation industry rather than the two rate groups it was
our bodies needs in order to stay healthy.
divided into, one for wood fence installation and one for wire fence and
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I have to get me one of those watches!

What 4 theft coverages help prevent loss?

Submitted by Mauro Di Tullio, SENIOR ACCOUNT REPRESENTATIVE, ASSOCIATIONS | www.federated.ca

It’s a business owner’s worst nightmare. You arrive at
your place of business and discover it’s in shambles.
Your equipment and merchandise are gone, and your
door is busted in. You’ve been robbed.

Luckily, there are numerous methods one can employ to help stop that
scenario from playing out in real life, including surveillance cameras,
alarm systems, fencing, cautionary signage, and appropriate locks. But
sometimes, despite our best efforts, these preventative measures just
aren’t enough.
That’s where insurance comes in. The appropriate policy will ensure
that even if the worst happens, you’re in the best possible position to
recover from the losses and re-launch your business with ease. But
what exactly is the best coverage to have in case of theft? We outline
three useful coverages below.

Commercial property insurance

Theft costs Canadian businesses a great deal of money each year. In
just retail alone, organized retail crime costs Canadians over $4.6
billion a year, according to statistics from Calgary police. Their stats
also say that 87.5 per cent of independent stores fall victim to this kind
of crime.
But even if your business is a victim of theft, commercial property
insurance can provide coverage. A commercial property insurance
policy can protect you against loss due to theft, burglary, and more. A
policy may protect your building if you own it, or you’re responsible for
it according to the lease you have with your landlord. It also protects
your building’s contents. This can include equipment, furniture, fixtures,
tools, machinery, and property of others.

Employee dishonesty insurance

Theft may not always take the form you’re imagining. In movies,
burglary is portrayed as men in masks breaking into a building late at
night, taking all the jewels and diamonds on display, before escaping in
a darkened van. And while some crime is committed by people with no
relation to your business, sometimes it’s done by people you know and
wouldn’t expect, like your employees. In fact, employee theft costs
Canadian businesses about $1.4 billion every year, according to The
Retail Council of Canada, a non-profit that represents more than
45,000 retail stores across Canada.

Luckily, Federated Insurance has a coverage designed to help protect
your business from employee dishonesty, credit card forgery, and other
types of theft by employees and others.

Commercial auto insurance

While you’re busy working to protect your business’ building and its

Health Matters I recently attended a meeting which
had a guest speaker from the Alzheimer’s Society. I was not that
interested until she said that Canada is one of the countries with a
higher incidence of dementia. Currently 14.9% of Canadians over
the age of 65 have dementia. I realize that most of the readers of
this publication are not old enough to be concerned about this
disease but an ounce of prevention is worth a pound of cure (of
which there is none at the moment) "The numbers are
astounding," said Dr. Roger Wong, a geriatrics specialist at
Vancouver General Hospital and a professor in UBC's department
of medicine. "We're seeing a lot more people with dementia
symptoms and Alzheimer's. Prevalence has gone up and is
projected to increase over the next three decades unless we do
something different."
Countries like Japan and the Mediterranean countries appear to
have less incidence of dementia diseases. Their populations eat
less meat and more fruits, vegetables and grains. They also drink

contents, you may forget that any vehicles your company uses are
also at risk of being stolen.
Commercial auto insurance is a necessity for any business that relies
on vehicles for day-to-day operations. Some may assume they’re
already protected under their personal auto policy and therefore don’t
need commercial auto insurance, but there are a few reasons why
this may not be the case. Your business should consider commercial
auto insurance if your vehicle’s ownership is in your business’ name,
or if the car is used to transport goods for your work.
Standard commercial auto insurance ensures there’s coverage for
your company vehicle and can provide replacement car coverage if
you have to rent a temporary car for day-to-day operations after an
accident or theft.

Business interruption insurance

Losing your merchandise or equipment because of theft is bad
enough, but what many don’t realize is how much such an event
can disrupt your business. If equipment is taken or damaged, or
your property is damaged, you may not be able to operate your
business until it’s fixed or replaced. For instance, if the front
entrance of your business is damaged during a robbery, and
customers cannot enter as a result, your bank account will suffer.
Or, if the equipment you use to create your products is taken during
a burglary, you will have to delay your manufacturing until you
replace the necessary equipment.
Business interruption insurance is designed to help cover your loss
of net income and allow you to continue paying normal operating
expenses in the event your operations are suspended due to a
covered peril. Included is coverage for extra expenses to expedite
your return to business or limit your loss.
© Federated Insurance Company
of Canada. All rights reserved.

This document is provided by Federated Insurance Company of Canada
(“Federated”) for informational purposes only to augment your own internal
safety, compliance and risk management practices, and is not intended as a
substitute for assessment or other professional advice by a qualified person or
entity. Federated makes no representations or warranties regarding the accuracy
or completeness of the information contained in this document. Federated shall
not be responsible in any manner for any loss, or any direct, indirect,
consequential, special, punitive or other damages, arising out of your, or any
other person’s, use or reliance on the information contained in this document.

Mauro Di Tullio is the Senior Account Representative for
Associations at Federated Insurance.

green teas, coffee and wine with meals. They drink less milk
and eat more fish and use more olive oil. Fermented foods like
sauerkraut and yogurts play an important role in gut health
which affects brain health. These are traditional diets but
unfortunately the ways of the western countries are creeping in
and Japan’s dementia rate is also on the rise.

The speaker recommended: regular exercise, at least 40
minutes of walking three times per week, learning something
new on a regular basis which exercises the brain, drastically
reduce sugar and salt intake, drink water (8x250ml glasses per
day is the minimum).
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When all is said and done, nobody really knows why dementia
is on the rise, but we should all be smart enough to do as much
as we can preventatively. All these recommendations can only
do us good even perhaps also preventing cancer, heart disease
and diabetes to name a few.

Talented and hard-working

CONTRACTORS LIKE YOU
turn our pieces into peace of mind
mind..
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THE UNDERGROUND WORLD

By: Terry Murphy C.L.M
2017 vs 2016: INCREASED CHANGE IN UTILITY HITS
Why is it that all excavating contractors (fencers, landscapers, sewer and
water main etc,) cannot continue to substantially reduce the number of
underground utility hits in the province of Ontario? We have gone from
6075 total hits in 2007 and have continually reduced them to 3872 in
2014. This was a solid improvement and great performance. In the last
three years, however, things have changed and the number has gone up
from 3872 to 5149, an increase of 33%. Something is very wrong. These
numbers are going in the wrong direction. When we look at the root
causes nothing has changed. The same old story. Lack of locates is the
number one reason for utility damages. Let’s look at the overall numbers
and you be the judge, Better still, what can we all do to reduce
underground utility hits? Let’s look at some of the new data put out by
the ORCGA “Dirt Report”..
TOTAL UTILITY HITS OVER FIVE YEARS (CHART 1)
Year
Total Hits
Hits per
1,000 Notifications
2013
5006
1.14
2014
3872
0.69
2015
4595
0.72
2016
4597
0.70
2017
5149
0.76
It seems that we have gone to sleep at the switch. While I know that it is
not a serious negative trend, but it may signal that there is a fundamental
problem and we should have a look at it now not later. Let’s have a closer
look at our landscaping and fencing sectors of the Green Industry and
see how we are doing. Here is some data that is fresh off the press.
THE GREEN INDUSTRY PERFORMANCE (CHART 2)
SECTOR
2015 2016 2017 PERCENT OF TOTAL (2017)
Fencing
362
424
428
8.3 %
Landscaping 318
351
338
6.6 %
Irrigation
11
8
11
0.02 %
Agricultur
1
2
4
Nil
Waterway
1
2
1
Nil
Total
693 787
782
14.92 %
COMMENTS
Things have not changed much over the last 12 months. The Total Green
Industry continues to have 15 % of the total hits in Ontario. This has
remained the same for years. As you can see from Chart 1, we are
relatively constant in the total number of hits in the province. Yes we can
take some consolation that the total hits per 1,000 Notifications is
declining, the last three years it has been stagnant. Chart 2 shows our
industry. Please note that while landscaping has made some small
improvements, fencing is not improving at all, but rather needs some
close attention. Even though we have tried to make an impression at our
January Congress Trade Show, nothing drastic has changed. Ask yourself

this question. Why are hits relatively the same while we have
increased our advertising through ON1CALL and the Ontario
Regional Common Ground Alliance and the landscape industry? Is
anyone listening?
FENCING INDUSTRY NEEDS ATTENTION
While all sectors of the Green Industry need attention, the Fencing
group needs to review its hits performance. While there are probably
over 5,000 landscape firms in the province, I suspect there are fewer
fencing firms. This would suggest that there should be fewer hits by
fencers than landscapers but at the same time there are more utility
hits in fencing. The main reason for hits is that firms are not calling
for locates. Somehow the fencing industry needs to ask themselves
why their underground utility hits are so high. Perhaps we need
more advertising directed to the fencing companies reminding them
to “call Ontario One Call for locates before they dig”. After all, it is a
free service so why not call !
PUBLIC AWARENESS
Let’s look at the public and homeowner sector and see how they are
doing:
HOMEOWNERS and THE PUBLIC (CHART 3 )
YEAR
PUBLIC TOTAL IN
PERCENT OF
HITS
PROVINCE
TOTAL
2015
651
4595 14.2 %
2016
599
4597 13.0 %
2017
631
5149 12.3 %
The percentage of utility hits by the public is coming down nicely.
The recent TV advertising campaign by ON1CALL on CTV, the
participation of the ORCGA in the Canada Blooms / National Home
Show and the work done in the 13 ORCGA Geographic Councils,
appears to be paying off as we are seeing some positive results in the
public sector. This is great news and we have to keep these trends
going in this positive direction. Our annual spring “Dig Safe” events in
different municipalities also create great public awareness. We heed
similar awareness in the fencing sector
CONCLUSION
One of the important factors in any industry project that I have seen
over the years is perseverance. We have to keep at it. It takes time.
We have to realize that in the landscape and fencing sectors, only 25
– 30% percent of the firms belong to Landscape Ontario and the
Canadian Fencing Association. That means for every one member
that is receiving our “Call For Locates Before You Dig” and “Dig Safe”
messages, there are 3 firms who are not. We have to keep reminding
everybody that getting locates is the Law in Ontario and nobody
should dig without locates. The other more positive action that we all
can take is to increase our membership in both the fencing and
Landscape sectors.
Please contact the writer with any comments, questions or
suggestions on this article or any other issue in the underground
damage prevention area
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all 4 ads)
Our Services:
Create / Revise ad
**Deadline for creating or revising ads is the
5th of the publication Month**

Tymetal Corp.
Gate and Operator Systems

Fortress ® Aluminum
Cantilever Gates with
matching UL listed
gate operators

/HDGLQJ
Manufacturer
For Over 25 Years
New K4 & K12
Tested Crash Gates
&XVWRP'UDZLQJV
6SHFL¿FDWLRQV

Introducing Crash Tested
Shallow Mount Bollards
Contact Tymetal Corp.
800-328-GATE www.tymetal.com
Supplying the most reliable gate systems direct to Canadian fence contractors
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PLEASE
NOTE!

Application for Membership
Please complete entire application carefully and return to: Jaina Prost
13473 County Rd. 18 Williamsburg, ON K0C 2H0 • ph: 613-543-0016 • fx: 613-543-3975

visit us on the web - www.cfia.ca
TITLE

NAME
COMPANY
ADDRESS
CITY

POSTAL CODE

PHONE

FAX

EMAIL

WEB SITE

SPONSOR’S NAME
Check your company description: Installer: Residential
Retailer:

Manufacturer:

Annual dues:

$350 plus applicable taxes

Name on card
Exp. date

Commercial

Distributor/Wholesaler:

Agent:

Payable by: cheque
Card number

Signature
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Visa

or Master Card

